COURSE OUTLINE

TITLE:  Introduction to Media Arts
Course Number:
IMS 100


Credits:

3

Date: 

November 2007

Institution:  


Clackamas Community College

Outline Developed By:
Tom Wakeling
Type of Program:

Lower Division Transfer

Course Description: Presents an overview of career opportunities in the media industry. Introduces basic principles common to success in the media industry. Introduces common media industry entrance strategies. Areas of exploration may include music, film, video, and animation production; audio, video, and film studio management/engineering; media merchandising, promotion, and distribution; talent contracting/casting; talent agent/personal management; live performing; teaching; technical careers such as stage hand, grip, gaffer, costumer, photographer/camera operator, etc.
Course Objectives:

This course is intended to:


-Introduce the student to the range of careers in the media industry

-Teach the student the basic principles common to success in the media industry


-Acquaint the student with common media industry entrance strategies 

Learning Outcomes:

Upon successful completion of this course, the student will


-Reveal comprehension of the range of careers in the media industry

-Demonstrate an understanding of basic principles common to success in the media 

industry 


-Reveal comprehension of common media industry entrance strategies 

Length of Course:
33 lecture hours
Grading Method:
Letter Grade (A-F)
Prerequisite:

None

Required Text:
None
MAJOR TOPIC OUTLINE:

Discussion may include the following areas of the music industry
A.  Studio management and engineering
B.  Merchandising
C.  Promotion
D.  Technician (electronic or traditional)   
E.  Management
F.  Music, film, video, animation production/support
G.  Retailing
H.  Performing
I.   Teaching
J.  Media librarianship/archivist
K.  Songwriting/screenwriting/composition
L.  Equipment building/repair
N.  Media journalism

